
Kids in Parks 

Designing Self-guided Trails 
that Get Kids in Parks 



Parks and Trails are Underutilized 

In 2007 and 2008, the Blue Ridge Parkway conducted a Visitor Use Study 
and determined that only 7-12% of visitors to the Blue Ridge Parkway 
brought kids under the age of 15 with them. 



Kids are Plugged-in 

Kids spend an average of 7.65 hours per day plugged-in to electronic media.  



Disturbing Health Impacts 

A myriad of negative heath effects have been linked to sedentary 
lifestyles, including: childhood obesity, hypertension, asthma, depression, 
ADD/ADHD, and more.  



Founding Partners 

In 2008, the Blue Ridge Parkway (NPS), the Blue Ridge Parkway Foundation, and the 
Blue Cross and Blue Shield of North Carolina Foundation partnered to form the Kids in 
Parks program, a program designed to get kids and families to utilize the trails on the 
Parkway for both their health and the health of our park. 



With Guided Programs? 

Only 4-8% of Parkway visitors reported attending ranger-led programs – YIKES! 
Budgetary restrictions and reduced staffing levels forced an alternative approach. 



Introducing TRACK Trails 

Kids in Parks provides a network of self-guided, brochure-led hiking trails designed 
for kids and their families called TRACK Trails.  



Brochure-Led Discoveries 

Each TRACK Trail trailhead has 4 different self-guided, brochure-led adventures. Brochures 
are used because they’re cost effective per visitor contact, available 24 hours per day, 
provide take-home value, and are the most preferred and used form of visitor information.  



Network of Trail Opportunities 

TRACK Trail locations are networked through the Kids in Parks program’s website. 
Various social media outlets are used to connect users with trails and the program. 

www.KidsInParks.com 



Linking Public Lands 

Kids in Parks has been able to cross agency boundaries and link various types 
of parks and public lands. 



Connect Community Partners 

City/county parks departments, schools, universities, pediatrician offices, 
hospitals, corporations, foundations, private donors, and other groups have joined 
the Kids in Parks network of community partners.  

http://www.google.com/imgres?imgurl=http://image3.examiner.com/images/blog/EXID12879/images/prnphotos083096-NATIONAL-PARK-FOUND.jpg&imgrefurl=http://rss.examiner.com/sitemaps/x-12879-LA-RVing-Examiner~y2010m2d1-National-Park-Foundation-and-Aramark-offer-a-free-three-night-trip-to-a-US-National-Park&usg=__rq5I0DdJ-2yG9-PCrazjzh0NQkQ=&h=437&w=580&sz=41&hl=en&start=1&sig2=-jG8n3_W6F3iJMoHK1wKNA&itbs=1&tbnid=_E4qbf8fOIIQvM:&tbnh=101&tbnw=134&prev=/images?q=national+park+foundation+logo&hl=en&safe=active&gbv=2&tbs=isch:1&ei=eOLNS6qIJZHIM-akmTo


Various Types of Trails 

In an attempt to reach people of varying ages and interests, Kids in Parks has opened 
several TRACK Trails that utilize various forms of outdoor recreation. 

Geocache 

Paddling Biking 

Citizen Science 



Provides Incentives for Participation 

Kids earn prizes for registering their adventures through the Kids in Parks website.  
In order to earn their prizes, kids answer 12-15 questions about their experience, 
providing Kids in Parks and their TRACK Trail partners with valuable data. 



FUN! 

Kids just want to have “FUN!” 



Brief History 



1st TRACK Trail – August, 2009 

The first TRACK Trail opened on the Blue Ridge Parkway at the Asheville Visitor 
Center on August 29th, 2009.  



Gateway Trails 

In 2010, Kids in Parks began installing “Gateway Trails” in communities along the Blue Ridge 
Parkway, creating a network of trail opportunities for kids and families in the region. The 
first gateway trails were installed at Chimney Rock State Park and Pisgah National Forest. 



Building The Network of Partners 

The Kids in Parks program continued to expand their network of “Gateway Trails” 
into communities along the Parkway by installing TRACK Trails in City/County Parks, 
Virginia State Parks, an Army Corps site, and on schools and private property. 



In 2011, KIP tested the program’s “Proof of Concept” to determine if  
TRACK Trails could be easily replicated in any park in the United States. 

Proof of Concept 



TRACK Trail Growth by Year 
2009 – 1 TRACK Trail 

2010 – 5 TRACK Trails 

2011 – 11 TRACK Trails 

2012 – 40 TRACK Trails 

2013 – 80 TRACK Trails 

2014 – 106 TRACK Trails 

2015 – 135 TRACK Trails 

2016 – 148 TRACK Trails 

2017 – 165 TRACK Trails 

2018 – 166 TRACK Trails 
 

In 10 States and Washington, D.C.  

(NC, VA, SD, MD, WV, CA, SC, TN, WY, IN) 



There’s a TRACK Trail at the White House! 



Results to Date 



Health of Kids and Families 

2009 2010 2011 2012 2013 2014 2015 2016 2017 Total 

53 217 259 278 568 1,501 2,312 2,808 4,140 12,136 

as of 12/31/2017 

Online registration data collected since 2009, in conjunction with several on-site 
observation studies conducted with local universities, suggests that:  
 

 400,000 kids have hiked TRACK Trails 
 

 410,000 miles have been hiked by kids on TRACK Trails 
 

 200,000 hours active outdoors by kids on TRACK Trails 
 

 60 million calories have been burned by kids on TRACK Trails 
 
  

Kids don’t come alone! The average group size is 3.43 people. When we add in the family 
members and friends who also hiked TRACK Trails, the overall health-based outcomes are 
even greater:  
 

 800,000 people / 820,000 miles / 410,000 hours / 120 million calories 



Overall Park Health Data 
The health of our parks and public lands are improving as well: 
 

 11% of KIP registrants were first-time hikers 
 

 54% of KIP registrants were first-time visitors to the park 
 

 52% intentionally visited the park to hike the TRACK Trail 
 

 47% returned for a second adventure (Return Rate) 

 88% of returnees visited more than one TRACK Trail 



Endorsements and Awards 

In 2012, Kids in Parks earned the “Let’s 
Move! Champions of Change” Award from 
the White House. The program has also 
been endorsed by the American Academy 
of Pediatrics, highlighted in the NPS HPHP 
catalog, mentioned in a report released by 
the U.S. Surgeon General, reviewed as a 
“practice-tested intervention” by the 
Center for TRT, and earned an Outstanding 
Public Engagement Award from the APPL. 



Designing 
Self-Guided  
Kid Friendly 

Materials 



Use Mascots 

The Kids in Parks program uses two mascots (TRACK the dog and KIP the dragonfly) 
that lead many of the brochure-led activities. 

 



3-30-3 Rule 
 

~ 3 second message 
~ 30 second message 
~ 3 minute messages 



Use Bright Colors 

This brochure was designed for younger kids. 
Use bright, saturated colors. Illustrations mixed with pictures. Limited text. 



Count Words 

 

This brochure encourages kids to mimic animal movements and exercise on their hike.  
People don’t like to read. Try to keep your word count to 50 words or less per text block. 



Group Information 

This brochure teaches kids about insects, spiders and other “bugs”. 
Think about the proximity of information and graphically grouping information. 



Break Borders 

This brochure teaches kids how trees found along the trail are used to make instruments.  
Break the borders with your graphics. 



Align Features 

Site specific brochures are a great way to connect kids with specific locations along the trail. 
Align text blocks, gator boxes, titles, etc. for a cleaner look.  



Make it Interactive 

Check boxes, sketch boxes, open ended questions, games, and other activities help make 
your brochure interactive and keep users engaged. 



Steps to  
Designing a  

Brochure 



Site Visit 

Walk the trail with the staff to determine stops, topics, and potential points of 
interest for kids and families. 



Determine Your SAP 

What is the self-guided trail going to be about? Natural resources, history, culture, etc. 
Who is your target audience? Age range, visitors, locals, special needs, etc. 
What is the purpose of your trail? Education, interpretation, citizen science, etc. 

S - Subject 
A - Audience 
P - Purpose 



Research 

Compile research about the various topics identified during the site visit. Conduct another 
site visit to determine if anything of interest may have been missed. 



Text Writing 

The themes, subthemes, and potential activities / stops should help drive the 
text writing process. Text should be written prior to graphics being created. 



Or draw it out 

Draft Mock-Up 

Create a draft mock-up to determine text size and general placement. You’ll probably need 
to reduce the amount of text you have! 



Advanced Mock-Up 

Create a more advanced mock-up with tentative graphic concepts and placement.  
Approve advanced mock-up prior to having finalized illustrations completed. 



Final Brochure 

Finalize the brochure! 



Designing  
Bilingual  

Brochures 



Bilingual Brochures 

Work with a trusted source for your translation! 
Use different colored text to differentiate which sections are for which readers. 



El Juego de Escondite en la Naturaleza  

This brochure allows users of either language to learn words in English and Spanish.  
Keep the English and Spanish text in consistent locations for ease of use. 



Animales Atletas 

This brochure allows users of either language to learn words in English and Spanish.  
If using both English and Spanish text, reduce the size of the word count to avoid overcrowding. 



Cherokee Syllabary 

This brochure teaches Cherokee children their culture’s written language. 
Work with translators to ensure accuracy. 



Technology-Based 
Brochures 



GPS / Geocache Brochures 

This brochure encourages the use of a GPS or smart phone to find specific locations on the trail. 
Use color-coded “sections” to associate the text blocks with regions of the trail. 



GPS / Geocache Brochures 

This brochure encourages the use of a GPS or smart phone to find specific locations on the trail. 
Users have to find the first four caches in order to get the coordinated for the 5th cache. 



• Cell phone tour 

Brochure by Tony Geiger 

Cell Phone Brochure 

Users call a 1-800 number and enter their “stop number” to listen to a message about that stop. 
Create activities that expand upon the interpretive recording they listened to.  



Paddling Trails 



Price Lake Canoe Trail 

Similar to the GPS / Geocache brochure, the paddling brochure uses colored zones to  
connect content with specific regions around the lake. 



Citizen Science 
Brochures 



Carl Sandburg National Historic Site 

Activity stations around the lake have scientific equipment visitors can use to take 
measurements and complete the activities in the brochure. 





School-based 
Curriculum 
Brochures 



Soil Science – 1st Grade 

The Digging Detectives brochure aligns with NC curriculum standards for students in 
the 1st grade.  



Soil Science – 1st Grade 

In this brochure, students analyze a scoop of soil and determine its contents.  



Weather Science – 2nd Grade 

The What’s the Weather brochure aligns with NC curriculum standards for  2nd grade 
students, and teaches them how to use basic weather recording equipment. 



Weather Science – 2nd Grade 

Students visit three observation stations to record data, think about how their data 
stacks up against historic weather readings, and form hypotheses about their findings. 



Signed Interpretive 
Trails 



Aquatic Discovery Station 

The Life in a Mountain Stream aquatic discovery station sign was installed on a 
unique aquatic-themed sign base.  



Aquatic Discovery Station 

The box at the station contains nets, buckets, magnifying lenses, and field guides that 
allow kids (of all ages) to explore and learn about critters that live in the stream. 



Nature Trail 
Disc Golf Course 

Materials  



Since disc golf is essentially a “hike with a frisbee”, Kids in Parks uses the sport to 
reach the teenage / young adult population. Their Nature Trail Disc Golf Courses are 
provide interpretive information on the tee-signs and scorecards, allowing the player 
to learn about nature while the play. 

Nature Trail Disc Golf Courses 



Interpretive Tee-Signs 

The tee-signs have traditional rules and hole information on the left side. 
An interpretive message and “pro-tip” are included on the right side. 



Field Guides / Scorecards 

The scorecards have traditional scorecard information on one side.  
The other side serves as a field-guide for local species that are commonly found at the course. 



Greenway 
Bike Trails 



Salem Lake Greenway 

The Salem Lake Greenway has 9 interpretive panels along the 7-mile long trail.  



Interpretive Stops 

To encourage kids to stop and read the signs, we put a “code letter” in the bottom corner.  
Kids can collect all the code letters, to unscramble the code word and earn a special prize. 



In addition to the interpretive information on each panel, we included  
a “cycling tip” to teach skills and encourage safety. 



Pump TRACK 
Trails 



Rocky Knob Bike Park 

A pump track is a BMX style course with rollers, berms and other obstacles.  
The goal is to ride around the entire track without pedaling.  



Rocky Knob Bike Park 

The educational signs placed around the pump track teach bike handling skills. 
By learning proper bike skills, kids will be more successful and have more fun! 



QR Codes link to YouTube video featuring a pro rider teaching the skill. 

Skills Signs 



Skills Signs 

Being designed for teenagers, the graphics were designed to be a little more “sporty”. 



TRACK Rx 
(Our Version of Park Rx) 



TRACK Rx – Pediatrician Displays 

Kids in Parks has installed “pediatrician office trailheads” in the 
lobbies of doctor offices as part of the Park Rx movement. 



TRACK Rx Brochure 

We created a TRACK Rx brochure that is housed in the Pediatrician Display. 



TRACK Rx Brochure 

The brochure provides fun activities that teach kids how spending time in nature improves 
their overall health. 



Park Rx – Prescription Pads 

Our prescription pad allows doctors to prescribe outdoor activity and TRACK Trails to 
their patients. The unique 9-digit serial number allows us to track the fulfillment of the 
Rx by the patients, and report back to the doctor regarding their patient’s fulfillment. 

Doctor Office 

Doctor 

Patient 



National ParkRx Day 

Getting pediatricians to hike the trails with their patients and park staff in a  
“Walk with a Doc” style program has proven to be very successful. 



REVIEW 



Questions? 



Contact Us  

Program Director: 
Jason Urroz – jurroz@brpfoundation.org    x 384  

(866) 308-2773 
 

Blue Ridge Parkway Foundation 
Kids in Parks 
322 Gashes Creek Rd. 
Asheville, NC 28803 


